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Branding & Style Guide

COMESA
Common Market for Eastern and Southern Africa
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Contacts
Common Market for Eastern and Southern Africa (COMESA) Secretariat

Ben Bella Road
P O Box 30051, Lusaka, ZAMBIA

Tel +260 221 229725/32
Email: info@comesa.int 

http://www.comesa.int

 @comesa_lusaka
Facebook.com/COMESA

A publication of the Corporate Communications Unit developed with support from Martin 
Namasaka.
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Preface

Why our Brand Matters

Welcome to the Common Market for Eastern and Southern Africa (COMESA) brand 
guidelines and identity standards.

These guidelines and identity helps us work as one COMESA. It makes us much more 

we win much wider support as a truly regional integration brand.

These guidelines are designed to make it easier  to produce high-impact communication. 

  

Chileshe Mpundu Kapwepwe 
Secretary General
COMESA
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The Common Market for Eastern and Southern Africa - is a regional economic community of 21 
African Member States that came together to promote regional integration through trade and the 

COMESA is the largest regional economic body in Africa. 

Our Vision

ready to merge into the African Economic Community.

Our Member States

Zambia and Zimbabwe.

COMESA in Numbers

     • Member States               21
     • Population:   560 million

     • It is the largest regional economic body in Africa

What COMESA Offers

     •  Increased agricultural production and food security

     •  More reliable transport and communications infrastructure

   

 

About COMESA
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The Preferred Trade & 
Investment Destination 

in Africa
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 Types of
 Communication
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For Designers
Concept

Please be aware that for each type of communication there are 

you. 

Professional print

Desktop software

digital guidelines.

all sorts of common communications products: internal 

template et cetera.

Digital communications

digital communications guidelines and use the digital colour 

Who is this guideline for? 

This guideline is for anyone at 
COMESA who communicates on the 

are helpful and an inspiring resource. 

Writers can use it to draw inspiration 
when they create stories about the 

departments. 

creations.

How should this guideline be used?

To promote a COMESA brand and identity 

presents itself to the world. 

To promote a consistent and purposeful 

connect with COMESA.
 

Introduction



6

COMESA Logo and Usage

Concept and symbolism

The COMESA logo combines three 

Common Market for Eastern and 

map symbol and and a symbol of 
Member States all connected through 
a single market.

Construction

social progress in all Member States through increased cooperation and integration in all 

Clear space

The logo text

The Common Market for 
Eastern and Southern Africa 
(COMESA)

singular font that depicts the 
character of the organisation 

forward.

C

C

C C

17mm

The width

in the COMESA 

equals the
depth of the

The logo image

has taken to transforming its Member States into one single market 

process cannot be successfully completed without the increased 

without the commitment and ownership from Member States. The 
logo image depicts connectivity of COMESA’s Member States.

Minimum size
The minimum 
width of the 

measured by 
the width of 
the circle. Its 

its details to be 



7

Application on a Background

–

White logo on blue 

in prominent applications 

Communications (IEC 
materials. 

White logo on black/ 
Knockout

If your communication uses a 
background colour that clashes 

or any image or pattern on the 
background does not interfere 

Blue logo on white   

in communication products (digital 



8

The following applications of the logo detract from the brand and are impermissible. A well-established and 

Wrong Logo Usage

Alterations to the COMESA logo 
are not permitted. It is important 
for consistency and recognition 

of the COMESA logo. Start with the 

The full colour of the COMESA 
logo should only be used against 
a white background. If you use a 

unless it is faithful to the original.

and colour

of shape or rearrange any of the 
elements

Improper use

The Mosaic lines should not 
distract from the logo

in the mosaic distract from the 
edges of the logo. The logo and 
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Correct Logo Placement

Logo over COMESA mosaic

distract from the logo form.

Place a colour block behind the logo to make the letters visible

place the shape behind the logo. This assures that the mosaic does not show through the letterforms.

Logotype with Photography

Proper use Improper use

Proper use Proper use
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Visual 
Guidelines

Our colour palette was inspired by the 
rich hues found in traditional African 
beads found across Africa in markets. 

local.
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The Primary Colour System
Colour system

shade of cyan-blue. 

primarily only one to three of the core colours. The colour choice should not necessarily depend on the content (e.g. 

palette.

Using colour as backgrounds

COMESA blue
Primary colour
PANTONE
2394 C

COMESA blue is one of our most recognisable assets. 
It should be used in leading communications with 

our global and regional brand recognition.

Cyan 100
Magenta 20 

Neutral colours

with the core colours.

Secondary Colours 
CELERY MAIZE REDAUBERGINE

FOR PRINT
cmyk

FOR PRINT
pantone coated/ 
uncoated

FOR SCREEN
WEB rgb

ds 159-1

127 r 21 g 66 b

ds 5-1
0 c 20 m 100 y 0 k

255 r 205 g 5 b

Secondary colours should be used sparingly and not to 
replace the primary colours.
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The COMESA mosaic

connecting Member States through a Common 

The COMESA mosaic is an open ended and organic composition made up of many interconnected pieces 
(representing COMESA Member States) to create a greater whole. 

-

The COMESA Patterns

Over 560 million people 
in ONE market

Each mosaic pattern represents Member 
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Using COMESA mosaic in our communications

or as patterned type on patterned backgrounds. Our 

white. 

Pattern in type

Patterns can be used within our headline font either 

make sure that the words are legible). To do this you will 

Patterned type on patterned background

backgrounds with patterned type. In this case you would 
always use the two complementary patterns within a 
set.

The largest regional economic 
body in Africa

When using the COMESA mosaic and for 

Other secondary colours should be used sparingly. 
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Using the COMESA Mosaic Pattern

Bordering an 
image
contrast with the image.

Framing an 
image 
mosaic.

As a thick 
outline  
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Annual Report 
2019

While green is 
used in French 

should be used 
sparingly as it is not 
a corporate colour 
for COMESA. 

English publications are in blue French publications are in green

Arabic publications are in white

Distinguishing COMESA Publications

Rapport Annuel
2019

2019
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Photography and Videos

Concept

means for COMESA to tell ongoing stories of 
regional integration through trade. The tone of 

categories of photography that will help us 

manner. The images tell a story about the 

and close up details should be used as well 

connection.
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Note

Labeling/Caption

Captions should be written in present tense.

Videos: Video titles and lables should adhere to the corporate branding.
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Stationery
IEC materials
Grid systems

COMESA Brand Applications
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Stationery

Business card

and height is 5cm.

measurements in millimetres).

card.

• Magenta guides do not print

COMESA colours.
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Calender

Key holder
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Pens

Carrier bag

Gr
ow
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g 

to
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Pencil

Cups
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Pen

22

Carrier bag

Pen holder

Pen

Cap
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White cap

T-shirt in English
T-shirt in French 

T-shirt in Arabic

in French and Arabic 
will follow the same 
placement as in English 
in all communications 
products.

Celery polo shirt and cap

Aubergine polo shirt and cap
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Growing together, 
for prosperity

Website url
Project message here

T-shirts

Co-branding:

the font while the partner logos 

Sports gear

1

Vol. 3_2015

Fresh impetus for 

Regional Livestock Policy Developed

24 out of 26 States have signed the Tripartite FTA Declaration

Proposed COMESA Mining policy cited among best Chiefs of Immigration meet in Lusaka

Euro 8.5 million grant available to Member States
Tripartite has secured $4.5 million for infrastructure

C MESA
CCCCCCCCCCCCCCCCCCCCCCCCCCC MMMMMMMMMMMMMMMMMM N

EW
S

Visa Relaxation Fresh impepp

f 2
24 out of 2

Vol. 3_2015MESAM N
EW

Visa RRRe

W
S

Vol.3/19’

Research Forum Spawns Innovations GaloreCOMESA Virtual University 

Programme Kicks-off

N
EW

Researchhh

COMEESSS

C MESA
CCCCCCCCCCCCCCCCCCC MMMMMMMMMMMMMMMMMEEEEEEEEEEEEEEEEESSSSSSSSSSSSSSSSSSAAAAAAAAAAAAAAAAAAA NE

W
S

Turns 
AS 

POMP 

ASASASAS
COLOUR 

TTTTTTTTTTTTTTTTTTTTT
COMESA UUUUUUUUURRRRRRRRRRRRRUUUUUUUUUURRRRRRRRRRRU

&

25 
1994-2019

Vol. 4 2019

CCCCCCCCCCCCCC M
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With compliments

Common Market for Eastern and Southern Africa (COMESA) 
P O Box 30051, Lusaka, ZAMBIA

Tel +260 221 229725/32
Email: info@comesa.int 

Complimentary slip
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COMMON MARKET FOR EASTERN AND
SOUTHERN AFRICA

MARCHE COMMUN DE
L’AFRIQUE DE L’EST ET 

AUSTRALE

Tel       :    (260 - 211) 229726/29
Fax      :    (260 -211) 227318
Email   :    secgen@comesa.int
Web     :    http://www.comesa.int

COMESA Centre
Ben Bella Road
P O Box 30051
LUSAKA 10101

Zambia

Mr A. N Other 
Business News Editor 
Eastern & Southern Daily
Lusaka, ZAMBIA

8th November 2019

Dear A. N. Other         

RE: INVITATION FOR THE COMESA MEDIA AWARDS

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros 
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit 
augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Yours sincerely,

A. N. Other

Head of Communications

Growing Together, for Prosperity

2.8cm

2.8cm

2.5cm

Arial 14

Arial 11

2.5cm

Arial 9

Arial 12

26
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Mwangi Gakunga 
Head of Communications
COMESA Secretariat

Common Market for Eastern and Southern Africa

The Common Market for Eastern
and Southern Africa  

Growing together, for prosperity

Co-branding: The COMESA logo should 

Common Market for Eastern 
and Southern Africa
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English folder
Arabic folder

French folder
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TRADE & CUSTOMS 
DIVISION

RECEPTION

Growing together, for prosperity

Growing together, for prosperity

Signage

Vehicles
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PowerPoint templates

center and COMESA in full

as well as social media accounts

Subtitle font is 26pt Arial
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Water bottle
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Branding of Digital Platforms
Twitter 

Facebook

YouTube

the large header photo regularly 

COMESA work. 
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Co-branding: 

Notices 

Together, 
we go   
FAR

www.comesa.int

 

This project is funded by
the European Union

COMESA MASE COMESA MASE 
Handover Ceremony of ICT Handover Ceremony of ICT 

Equipment Equipment 
and Software for and Software for 

Operationalization Operationalization 
of Comoros of Comoros 

Financial Intelligence UnitFinancial Intelligence Unit

11th March 2020
Moroni, Comoros
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Style Guidelines
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Nairobi, Saturday, September 7, 2019 - Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. This paragraph should 
be guided by the 5Ws + H (What, when, why, who, which and how).

Insert quote here: Speaking during the launch, the Team Leader at the Common Market for Eastern and Southern 
Africa (COMESA), Mr. xxxxxx at said: “Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy 
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. .”

This paragraph is good when its supported with data: Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui 
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Ends.

For Editors

About the Common Market for Eastern and Southern Africa (COMESA)

COMESA is a regional economic community established in 1994. It brings together 21 African Member States with 
a population of 560 million people into a cooperative framework for sustainable economic growth and prosperity 
through regional integration.

For more information about COMESA, its activities and current updates follow our social media platforms:
Twitter: @comesa_lusaka
Facebook: Common Market for Eastern and Southern Africa (COMESA)
Website:https://www.comesa.int

Media Contacts:
Dxnfg Tnnbx 
Corporate Communications
COMESA Secretariat
Phone: +260 211 229725/32
Email: klsbsgd@comesa.int 

In joint press releases, the 
COMESA logo should always 

a joint event. All the logos 
should be the same size 
(Usually around 200×200
pixels in size.)Body text is 

Arial 11 Title text is Arial 
14

Press Releases
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Primary Font 

Arial
Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Arial Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Arial Narrow
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Arial Rounded MT Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()
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Alternative Primary Typography

Font

Apex New Bold is used for headers, large type, and callouts

The General Rules for Title Case

here is one general rule recommended:

the main body copy.

Apex New

A p e x  L i g h t 
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

A p e x  N e w  M e d i u m
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

A p e x  N e w  B o o k  I t a l i c
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )
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Rubik

R u b i k  R e g u l a r
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

R u b i k  M e d i u m
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

R u b i k  B o l d
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

R u b i k  I t a l i c
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

Rubik is used for Body Copy and Subheads
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Roman
Bold
Italic

   Secondary Font

ITC NEW

I T C  N e w  B a s k e r v i l l e  S t d  R o m a n
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

I T C  N e w  B a s k e r v i l l e  S t d  B o l d

a b c d e f g h i j k l m n o p q r s t u v w x y z

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

I T C  N e w  B a s k e r v i l l e  I t a l i c
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 ? ! * + ( . , )

  Baskerville Std
ITC New Baskerville Std can be used as an alternative secondary font  only if 
Rubik is unavailable for use.
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COMESA SECRETARIAT
COMESA Center  
Ben Bella Road 
P.O. Box 30051

+260 211 229 725

www.comesa.int

info@comesa.int         
       
facebook.com/COMESA/  
      
@twitter.com/comesa_lusaka


